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This report presents selected expenditure data classified 
by different types of consumer units for the fourth quarter 
of 1995 from the Interview component of the Consumer 
Expenditure Survey.’ Comparisons ‘a the fourth quarter 
of previous years are made for all consuiner units. (See table 
A.) Also included in this report is a comparison of the 
expenciture patterns of “Generation X” in 1994, with those 
of a similar age group in 1984. The data shown in tables 
A-1 through A-3 are also from the Interview component. 


Expenditures of “Generation X.” The term Generation X 
refers to a cohort—a segment of the population that is 
grouped together based on shared experiences during their 
formative years. These experiences shape various facets of 
the cohort’s behavior, including how members spend their 
money. Generetinn X, as defined here, includes consumer 
units whose reficrence persons were between 18 to 28 years 
of age in 1994, that is, those born between 1966 and 1976. 

Generation X’s 1994 expenditures and percent distribu- 
tion on selected components are compared to those of the 
same age group (18- to 28-year-olds) in 1984 in table A-1. 


' Estimates of quarterly expenditures are less reliable than annual esti- 
mates because of the smaller number of observations per quarter. 


Table A-1. Selected average 
1984 and 1994 (in 1994 dollars) 


U.S. Department of Labor 
Bureau of Labor Statistics 


Fourth quarter 1995 


CONTA 


These expenditures, shown in 1994 dollars, iliustrate some 
differences in spending patterns of 18- to 28-year-olds in 
1984 and 1994. 

Total annual expenditures of a typical member of Gen- 
eration X in 1994 were $21,771, compared to the 1984 level 
of $22,471, or about $700 /ess in real terms. Eighteen- to 
28-year-olds allocated a larger share of total expenditures 
to housing, food, and entertainment in 1994 than in 1984, 
but there was a decrease in real spending on transportation, 
alcohol, tobacco, and health care. 

Although the increase in overall food expenditures was 
small, there were substantial changes in its subcomponents, 
food at home and food away from home. The 1994 group 
spent 11 percent more on food at home and 18 percent less 
on food away from home than the; 1984 counterparts. 
Looking at one subcomponent of transportation, spending 
on new cars and trucks was 19 percent lower in 1994 than 
in 1984. 

Some of the differences in spending behavior may be a 
result of changes in the population characteristics over this 
10-year period (1984-94). Two such characteristics which 
may impact spending are education and family type. 

The educational distribution of consumer units with 18- 
to 28-year-old reference persons is shown in table A-2. 1994 
Generation X members appear more educated than their 
1984 counterparts, if measured by the portion of members 
achieving sducational levels beyond high school. 


annual expenditures and percent distribution, consumer units with reference person age 18 to 28 in 


Table A-3 shows family type distribution of consumer 
units with 18- to 28-year-old reference persons. The most 
significant difference between the two population groups is 
in the “Others ” category, which includes unrelated indi- 
viduals living together, as well as relatives other than wife 


Table A-2. Distribution of Generation X, by eclucation, 1964 and 1994 


and husband only. This provides evidence that members 
of Generation X are increasingly found in “non-traditional” 
living arrangements. Of further note is the decrease in wife- 
and-husband-only consumer units and the increase in single 
parent units from 1984 to 1994. 
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Less than 4 
Year anc than High college’ tian 4 
never high school college years of 
attended school yaduaies | craduates college 
ee 25 112 273 526 64 
A Tee 19 15.1 31.0 469 51 
Table A-3. Distribution of Generation X, by family type, 1984 and 1994 
Husband —- Husband and 
Year and wile wite with Single Single Others 
onty chudren parent 
1984 13.9 19.8 89 413 16.2 
1964 16.5 21.7 72 438 10.7 


tem 1989 1990 1991 1992 1993 1966 1995 
WETTED cqsrsnssnsenezesnscsssesnnecnmmpensnennecnenesnenseennsanenennsnennessenenesnesnnes $27,730 | $26,001 | $28,695 | $28,496 | $29,951 | $31,105 | $31,373 
Food 4,243 4,295 4,313 4,317 4,438 4,438 4,518 
Food at home 3,080 3,206 3,235 3,214 3,281 3,252 3,343 
Fond away from home 1,162 1,089 1,077 1,103 1,157 1,186 1,175 
Housi1g ? 6,785 8.948 6,825 6,768 9,207 9 648 9,956 
Shetter ¢ 5,292 5,511 5,286 5,277 5,428 5,868 5,947 
Owned dwellings 3,254 3,466 3,297 3,230 3,342 3,738 3.776 
Rented dwellings 1,526 1,538 1,673 1,746 1,736 1,618 1,837 
Other lodging ? 512 507 316 1 350 313 331 
Utilities, fuels, and public services 1,686 1,925 2,004 2,010 2,158 2,128 2200 
Housefumishings and operations 1,607 1,512 1534 1,481 1,622 1,653 1,760 
Apparel and services 1,907 1,809 1e14 1 B46 1,857 1,805 1,782 
Trar-portation 4,799 4.911 4 892 5,212 5,463 5,743 6,016 
Vehicle purchases 1,933 1 966 1,931 2,229 2,461 2.531 2,746 
Gasoline and motor oll 965 1,079 955 974 953 967 967 
Other transportation expenses 1,901 1867 2,007 2,008 2,050 2.225 2,303 
Health care 1,357 1,402 1418 1,553 1,62¢ 1,636 1 665 
Emtertainment 1,497 1,527 1,735 1,634 1,753 1,753 1,659 
All other expenses’ 6,143 5,108 5,697 §,165 5,608 6,061 6,777 

See footnotes at end of tabies. 


Tebie 1. Quintiles of income before taxes: Average quarterly expenditures’ of all consumer units, interview survey, fourth quarter, 
1995 


| Complete reporting of income 
Ai incomplete 
hem consumer Total Lowest | Second | Third Fourth | Highest | reporting 
units complete 20 20 20 20 20 of income 
reporting| percent percent | percent | percent percent 
Number of consumer units (in thousands)... 104.214 82,702 16,457 16,588 16,546 16,529 16,583 21,512 
Number of sample interviews 4,676 3,727 732 702 7% 755 803 949 
Consumer unit characteristics: 
income before tames*. $396,896 $36,898) $6418) $16,272) $28,389 $44,778) $88,416 (4) 
Average number of persons in consumer unit. 25 25 18 23 26 28 3.1 26 
Age Of TOISTONCE POFBOR. nnn ennenennnerenen renee 48.0 482 52.1 52.5 462 45.3 45.1 469 
Number in consumer unit: 
a ae ee 13 13 5 Ss 14 17 21 13 
VS ee 19 19 9 15 19 25 27 18 
Children under 16 eee 7 7 5 s | 8 7 ES) 7 
Persons 65 Od OVOl eee 3 3 a 6 3 2 1 3 
Total expenditures $31,373 | $32,415| $13,606) $22,096) $27,803| $37,615 $6025 $27,365 
ED 4,518 4,433 2,719 3,449 4.274 4 969 7,041 4613 
Se iceimisastuinnsieoniainieiadesimsalsnaeunieaniiaa 9,956 9,927 5,137 6.949 9,094 10,516 17,906 10,068 
Se ncnsirtiertiiceeeeiteesnnnianiinenicsninitsnanimsahammsemsdencnnniaiaiatiniintant 5,947 5 894 3,023 4,107 5,469 6,132 10,715 6,151 
ITI sscisscaiecnccuieiiaetieescsedneiientunstntiesital 3,778 3,770 968 1,899 2.950 4,087 8,923 3,811 
ee 1,837 1,833 1.977 2,046 2,326 1,761 1,058 1654 
FI ncrcrecenepenensunissseseseteseesseesuesseneceseanece 331 291 78 162 194 284 7 486 
Utilities, fuels, and public services .................. 22%0 2.219 1,489 1 B94 2,204 2,403 3,098 2,272 
es 1,760 1,615 625 He 1,420 1,981 4,082 1644 
Ce 1,782 1,835 766 1,078 1,533 2,142 2,650 1,577 
Oe 6,016 6,188 1,718 4,995 5,202 8,072 10,924 5,355 
Gasoline and motor oii 967 973 402 696 932 1,235 1,594 44 
Other transportation expenses neers 5,050 5.216 1,316 4,300 4,270 6.836 9.330 4411 
a 1,665 1,678 1,061 1,585 1,539 1,943 2.258 1,612 
ee 1,659 1,717 678 397 1,401 2,124 3,380 1,435 
Oe 5,777 6,577 1,527 3,042 4,760 7,850 15,666 2,704 
See footnotes at end of tables 
Teble 2. Age of reference _of all consumer units, interview survey, fourth quarter, 1995 _ 
item — Under 25 25-44 45-64 65 and over 
Numer of consumer units (in thousands) 104,214 7,041 44,123 31,049 22,001 
Number of sample interviews |... nn 4676 329 1,965 1,412 970 
Consumer unit characteristics: 
i $36 898 $17,067 $40,910 $47,497 $21,397 
number of persons in consumer unit... 25 19 3.0 25 1.7 
AGO OF FONOTOMCE POTBON on occcccccecneenennnnnnnennnnnnnnns 48.0 216 35.1 53.3 74.7 
Number in consumer unit: 
Earners 13 12 16 1.7 4 
verucies 19 12 19 24 14 
Children under 18 7 A 12 4 1 
Persons 65 and over 3 (5) (5) 1 14 
Total expenditures $31,373 $17,683 $34 285 $37,016 $21,951 
4,518 2,835 4,908 5,162 3,379 
Housing 9,956 5,701 11,195 11,203 7,075 
Shetter 5947 3,512 6,678 6,576 3,970 
TIED consssssssnmccemenssesecessesssssssenesenees 3,778 509 4,150 4,762 2.662 
Rented dwellings 1,837 2,921 2,510 1,256 961 
Other lodging 331 61 2186 538 M47 
Utilities, fuels, and public services 220 1,240 2.226 2,593 2,041 
and operations 1,780 949 2,091 2,034 1,064 
Apparel and services 1,762 1,243 1,933 2.285 043 
6,016 3,969 6,817 6,720 4,072 
Gasoline and motor oll 967 640 1,073 1,169 572 
Other transportation expenses “an = 5,744 5,551 3,500 
Health care 1,301 1,823 2.547 
Entertainment ‘ 1,659 991 2,011 1 B49 896 
All other expenses 5,777 2,457 6,120 7,985 3,037 
See footnotes at end of tables. 
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Technical Notes 


Data in this report are from the Interview portion of the Con- 
sumer Expenditure Survey, conducted by the Bureau of the Cen- 
sus for the Bureau of Labor Statistics. This survey consists of two 
components: (1) a Diary or recordkeeping survey completed by 
vespondents for two consecutive |-week periods and (2) an Inter- 
view survey, in which the expenditures of consumer units are ob- 
tained in five interviews conducted every 3 months. Daia are 
collected in independent samples of consumer units that are rep- 
resentative of the U.S. population. This Interview sample, se- 
lected on a rotating panel basis, consists of approximately 5,000 
consumer units each quarter. 

The Interview survey data, which covers approximately 95 
percent of all expenditures, include large expenditures, such as 
property, automobiles, and major appliances, as well as expendi- 
tures tha, occur on a regular basis, such as rent, utility payments, 
or insurance premiums. 

There are limitations to these data which should be mentioned. 
First, for some analytical uses, the data should be seasonally ad- 
justed. BLS is developing a seasonal adjustment method, which 
requires several years of data. In the absence of computed adjust- 
ment factors, one may make comparisons with the same quarter 
of the previous year or earlier years. Second, for infrequently pur- 
chased items, there are fewer reports in a quarter thas. there are 
for a year. In order to obtain statistically reliable estimates, a suffi- 
cient level of reporting is required. Therefore, the tables based on 
quarterly data show less detail than those based on annual data. In 
addition, quarterly data tend to be more volatile than annual data. 


For further informaton. contact Bnan Ruordon. Drvissos of Consumer 
Surveys Bureau of Labor Stanspcs. Room 3985. 2 Massachusetts Avenue NE. Wash- 
ington, DC 20212-0001 Telephone (207) 606-6900 
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Definitions 

Consumer unit. (1) All members of a particular household who 
are related by blood, marriage, adoption, or other legal 
arrangement(s); (2) a person living alone or sharing a household 


with one or more others or living as a roomer in a private home or 
lodging house or in permanent living quarters in a hotel or motel, 
but who is financially independent; or (3) two or more persons 
living together who share responsibility for at least 2 out of 3 
major types of expenses—food, housing, and other living expenses. 
(The terms “household” or “consumer” may also be used .) 


Complete income reporter. A respondent who provides values for 
at least one of the major sources of income, such as wages and 
salaries, self-employment income, and Social Security income. 
(A complete income reporter may or may not provide a full ac- 
counting of all income from all sources.) 


taxes, of goods and services acquired durirg the interview period. 
Average total expenditures include gifts . ad contributions and 


outlays for pensions and personal insurance. 


Quintiles of income before taxes. Complete income reporters are 
ranked in ascending order, according to the level of total before- 
tax income reported by the consumer unit. The ranking is then 
divided into five equal groups. Incomplete income reporters are 
not ranked and are shown separately. 


Information in this report is available to sensory impaired indi- 
viduals. Voice phone: (202) 606-7828; TDD phone: (202) 606- 
5879, TDD message referral phone: 1-800-326-2577. 


RUS. GOVERNMENT PRINTING OFFICE: 1997 . 410-867/60009 


COMPENSATION 


AND WORKING CONDITIONS 


A Quarterly Journal of Compensation 
and Workplace issues 


his newly designed quarterly periodical from the Bureau 
of Labor Statistics, provides a current, convenient, 
comprehensive, anc economical source of information 
and data on compensation and workplace issues. Each issue 
contains analytical articles, summary information and 
Statistical tables on: 


e Occupational pay 

e Employee benefits 

e Employer costs for employee compensation 
including costs for wages, salaries and benefits 

e Occupational injuries and illnesses 


Compensation and Working Conditions is designed for the compensation expert, 
practitioners in labor relations and unions, personnel officers, economic researchers, 
labor lawyers, government agencies dealing with economic issues, occupational 
safety and health specialists, human resource managers, and anyone concerned 


with compensation ang workplace issues. 


So Superintendent of Documents Order Form 
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To fax your orders (202) 512-2250 


To phone your orders (202) 512-1800 


LJ YES. send me 


subscriptions to Compensation and Working Conditions (CWC) at $9 per year 


($11.25 foreign) so | can get comprehensive, up-to-date news on workplace issues. 


The total cost of my order is $ . (Inctudes regular 
shipping and handling.) Price subject to change. 


For privacy, check box below: 

Q Do not make my name available to other mailers 
Check method of payment: 

QO) Check payable to Superintendent of Documents 


Company or personal name (Please type or print) nese : ie 
Additional address/atiention line Account TTT 
op QOVISA O MasterCard (expiration date) 
Sin Gens Ep cas SESS RS RS Ra Pa eanenene 
Daytime phone including area code 

Authorizing signature 2/04 


Mail To: Superintendent of Documents 
P.O. Box 371954, Pittsburgh, PA. 15250-7954 


Table 3. Region of residence: Average quarterly expenditures’ of ali consumer units, interview survey, fourth quarter, 1995 


hem —— ~m Northess Madwesi Sout west 
Number of consumer units (in thousands)... 104.214 21,058 25,907 35,633 21,616 
Number of sample interviews 4.676 1,011 1264 1,450 95: 
Consumer unit charactenstcs. 
income belore taes*.__. scheiebtaeteoensheisenieinieinenemniedeines $36 896 $38,746 $37,031 $33,505 $40,210 
Average number of persons in consumer unit... 25 24 25 25 27 
COU 480 486 48) 479 474 
Number in consumer unit: 
ee ee 13 12 4 13 14 
Verucies - 19 1s 20 18 2.1 
Children under 18 7 6 64 7 8 
en 3 3 3 3 3 
ee $31,373 $31,687 $31,423 $29,117 $34,531 
=a 4,518 4649 4353 4294 4,761 
Ee 9.956 11,182 941 6.691 11,615 
ee 5,947 7,041 5,260 4 696 7,765 
ee 3,778 4,33 3,537 2.668 4.982 
Rented dwellings 1,837 2,307 1435 1,513 2,396 
Lee 331 396 268 296 377 
Utilities, fuels, and public services .............................. 2.230 2.324 2,270 2.306 1 964 
Housefurnishings and operations 1,780 1,787 111 1.689 1,685 
ee 1,782 2,012 1,741 1,668 1,795 
TAPE DOTRTION on ncceece ncn vvevnnvvennnnenvennneennnnenmnennenne 6,016 5,047 6,655 5,906 6,377 
i ke 967 857 963 932 1,011 
Other transportation expenses 5,050 4,190 5,671 4,914 5,365 
ETAL TD 1,665 1,594 1,631 1,806 1,541 
Se 1,659 1,564 1,676 1,574 1,871 
All other expenses 3. 5,777 5.669 6,027 5,178 6,572 


| Expenditures are estimates for a particular quarter presented at annual 


rates. (Values are multiplied by 4.) 


The item “expenses for other properties” is included in “Ai other expenses” 
expenditures beginning in 1991. Prior to 1991, it was included in shelter and 


housing. 


3 inctudes sicoholic beverages, reading, education, tobecco, personal care, 
cash contributions, personal insurance and pensions, and miscelisneous ex- 


penditures. 
4 income values are derived trom “complete reporters’ onty (See Techical 
Neges.) 
Vaiue less than 0.05. 


